Name: ____________________________________

The Greatest Movie Ever Sold
Please fill out this worksheet as we watch the movie "The Greatest Movie Ever Sold" 

1.
Explain what product placement means.

2.
What determines the price a company will pay to appear in a show/movie?______________________________

3a.
In the movie, people are asked to describe themselves as a Brand.  What is your understanding of the term 
"Brand Personality"?

3b. 
What would your brand personality be?

4.
Why is it important for brands to be compatible with the maker of the movie and the movie itself?

5.
Give an example of a company that would benefit from using the following emotions. Why?


Fear - 



Craving
 - 



Sex – 

6.
Why do so many ads target teenagers?

7.
What benefits did these companies see in being in this movie?  Why would they pay to have their brand 
featured?

8.
What risks are there with product placement?

9. 
If you were a marketing manager of a brand, would you use product placement in you advertising strategy?  Why or why not? What are the advantages and risks in doing so?  Does product placement work better for certain products or services?  Are there certain age groups that are more likely to pay attention to product placement?  Why do you believe there has been an increase in this strategy and do you think it will continue?
